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SANSIRI

DISCLAIMER

Information contained in this presentation is intended solely for
your personal reference and is strictly confidential. Such information is
subject to change without notice, its accuracy is not guaranteed and it may
not contain all material information concerning Sansiri Public Company
Limited (the "Company"). Neither the Company nor any of its affiliates,
advisors or representatives make any representation regarding, and
assumes no responsibility or liability whatsoever (in negligence or otherwise)
for, the accuracy or completeness of, or any errors or omissions in, any
information contained herein nor for any loss howsoever arising from any
use of such information. By attending this presentation, you are agreeing to
be bound by the below.

Reliance should not be placed on the information or opinions
contained in this presentation. This presentation does not take into account
the investment objectives, financial situation or particular needs of any
particular investor.

The information contained in this presentation has not been
independently verified. No representation or warranty, expressed or implied,
is made as to, and no reliance should be placed on the fairness, accuracy,
completeness or correctness of, the information or opinions contained
herein. It is not the intention to provide, and you may not rely on this
presentation as providing, a complete or comprehensive analysis of the
Company's financial or trading position or prospects or any other
information contained herein. The information and opinions contained in this
presentation are provided as at the date of this presentation and are subject
to change without notice. The information contained in this presentation
should be considered in the context of the circumstances prevailing at the
time and has not been, and will not be, updated to reflect material
developments which may occur after the date of the presentation.

In addition, this presentation contains forward-looking statements
(which may include projections and statements about business plans and
financial models) that reflect the Company's current views with respect to
future events and financial performance. This information is provided for
illustrative purposes only. These views are based on a number of estimates

and current assumptions which are subject to business, economic,

competitive and other uncertainties and contingencies as well as various
risks and these may change over time and in many cases are outside the
control of the company and its directors. No assurance can be given that
future events will occur, that projections will be achieved, or that the
Company's assumptions are correct. Actual results may differ materially
from those forecasts and projected. All forward-looking statements are
subject to change and should not be relied upon.

This presentation may not be distributed in the United States,
Canada or Japan or in any other country where it would violate securities
laws by any means whatsoever or to any US person. Failure to comply with
this restriction may constitute a violation of law. This presentation is not an
offer for sale of any securities within the United States, Canada or Japan.

No offering of the securities will be registered under the U.S.
Securities Act of 1933, as amended (the "U.S. Securities Act"). Accordingly,
unless an exemption under the U.S. Securities Act is available, any securities
may not be offered, sold, resold, delivered or distributed, directly or indirectly,
in the United States or to, or for the account or benefit or, any U.S. person
(as defined in Regulation S under the U.S. Securities Act).

This presentation and such materials are for information purposes
only and are not and do not constitute or form part of any offer, invitation or
recommendation to sell or issue, or any solicitation of any offer to purchase
or subscribe for any securities and no part of this presentation nor anything
contained in it shall form the basis of or be relied upon in connection with
any contract, commitment or investment or other decision in relation
thereto. This document may not be used or relied upon by any other party,
or for any other purpose, and may not be reproduced, disseminated or
quoted without the prior written consent of the Company.

This presentation contains proprietary information and no part of it
may be used, copied, reproduced, redistributed or passed on, directly or
indirectly, to any other person (whether within or outside of your organization
/ firm) or published, in whole or in part for any purpose.
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Agenda

* Project Update
* Presale Update
* Financial Performance

* EFG Update

e Joint Venture Update
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SANSIRI

Section 1
PROJECT UPDATE
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SANSIRI

Project in Pipeline

Active Projects N ¢ VP rlo Jeth % Available Available Available Avg. Price
(A f10md A 15) Pr((:j-e(():ts Eii:’ﬁn(; for Sale for sale for sale per Unit
S o ug Val MB ' MB
Project (MB) alue ( ) (i) ( )
Single House 32 54,397 55% 29,841 4257 7.0
Townhouse 18 10,143 50% 5,077 1,594 3.2
Condominium 54 70,758 35% 24619 10,012 25
JV Projects 2 7,729 0% 0] 0] 0.0

Bangkok
64%

Narasiri Bangna
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SANSIRI

2015 Project Launches

Y2015 Condo No. of Project value
project (MB)

1Q2015 5,367
2Q2015 - - 2 2 7,248
3Q2015 1 - 1 2 3,797

4Q2015 S - 5 10 21,441

No. of project 8 1 8 17
Project value (MB) 14,819 617 22,417 37,853
% 39% 2% 59% 100%

57.051 61,201 17,558 37.853

16.830

THB million

70,000
60,000 -
7%
50,000 -~
40,000 -

30,000 -~ 239%

20,000 A :

10,000 -~

Y2011 Y2012 Y2013 Y2014 Y2015

® 6 & © &

SDH ®TH ®=Condo
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SANSIRI

Condominium Launched 3Q2015

SUKHUMVIT 71

Location ® Sukhumvit 71

Project Value (MB) ° 1,884

Unit ¢ 289

»
‘{' Y~ .‘v .

The Line Sukhumvit 741
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SANSIRI

Landed Property Launched 3Q2015

BURASIRI

Location ¢ Chiang Mai — San Phi Suea
Project Value (MB) ° 1,913

Unit * 238

Burasiri'San PhiSuea
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SANSIRI

Section 2
PRESALE UPDATE
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SANSIRI

Presale Update

As of 12th August 2015

Single Houses
Townhouses
Condominiums

Joint Venture

2Q2015 3Q2015 Y2015 (YTD)
yA\V/e]

Value No. of Value No. of Value
(MB) Units Price (MB) Units Price (MB)
2,035 714 5,178
694 268 2.6 279 100 2.8 1,468
3,373 1,912 1.8 177 134 1.3 3,851
5,727 841 6.8 2,002 291 6.9 7,729
35,000 -
25,000
15,000
5,000
-5,000 - 2015 Previous 2015 Adjusted Actual Presale

- Actual presales

Target

- JV Presales

Target

[E——

Amount to reach target

No. of
Units

538
2,487
1,132

Price

2.7
1.5
6.8
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SANSIRI

Presale Update

As of 30t June 2015

Presale 11,830 3,224 3,893 266.9 203.9

Single Houses 2,035 2,428 2,897 (16.2) (29.7)
Townhouses 694 495 330 40.3 1104
Condominiums 3,373 301 666 1,020.5 406.5
JV projects 5,727 - -

Yearly Presale 8,762 42,168 (79.2)
Single Houses 8,752 10,878 (19.5)
Townhouses 1,095 1,820 (39.8)
Condominiums (1,086) 29,470 (103.7)
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SANSIRI

Presale Backlog

Total presale backlog as of 12thrAug 2015

THB million . .
35.000 | 10,714 4,828 ' 11,777 2,509 931 30,759
A o 15,542 !
| 3,814 : |
b e | | 931
| ! —
| ! 2,509
25,000 - ! i
15,542 ; :
| ! 11,628
oot |
1H
! 43 ! 2 o
. : , 637 i 147 2,953
O n = |! T T T T T 1
Target 3Q15[F] 4Q15[F] 2016[F] 2017[F] 2018[F] Presale
Revenue Backlog
- Condominium - Townhouse Single-detached house

- Realized revenue 1H15 % Secured revenue E____: Amount to reach target
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SANSIRI

Condominium-Upcountries Transferred 3Q2015

Location °* Chonburi Location °* Surathani
Project Value (MB)  * 1595 Project Value (MB) ¢ 702
Unit * 881 Unit * 349
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SANSIRI

Condominium-Upcountries Transferred 3Q2015

The Deck

BAAN MAI KHAO

PHUKET

Location ;

° Phuket Location * Phuket
Project Value (MB) ® D966 Project Value (MB) ¢ 1,462
Unit ® 206 Unit * 270
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SANSIRI

Condominium-Bangkok Transferre 3Q2015

Location

® Onnuch

Project Value (MB) ° 1,297

Unit ° 504

THSBASE | Park East 77 ‘
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SANSIRI

Section 3
FINANCIAL PERFORMANCE
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SANSIRI

Financial Statement in 2Q2015

2Q2015 1Q2015 2Q2014
THB million THB million THB million Q-0-Q Y-0-Y

Total revenue 10,167 100.0 6,971 100.0 6,144 100.0 45.9 65.5
Cost of goods sold 7,128 70.1 4,561 65.4 4,108 66.9 56.3 73.5
Gross profit 3,040 29.9 2,409 34.6 2,036 33.1 26.2 49.3
SG&RA 1,577 15.5 1,518 21.8 1,249 20.3 3.9 26.3
Selling expenses 930 9.2 653 9.4 526 8.6 42,5 76.8
Administrative expenses 763 7.5 Gi}C) 9.5 723 11.8 15.8 55
Other expenses (116) (1.1) 207 3.0 (O) (0.0) (156.2) (34,139.2)
EBIT 1,463 14.4 891 12.8 787 12.8 64.2 85.7
Share of Loss/Gain from JV 72 O.7 O 0.0 - - 21,403.0 100.0
INnterest 213 2.1 188 2.7 136 2.2 13.6 56.4
EBT 1,249 12.3 703 10.1 651 10.6 77.7 91.9
Tax Effec‘uve tax rate] 221 162 23.0 114 17.5 70.8 143.3
—m-m
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SANSIRI

Revenue Breakdown 2Q2015

2Q2015 Total revenue breakdown 2Q2015 Revenue from project sales breakdown
THB million 9,387 6,224 5,863
Property
development 10,000 + O 0%
92.5%
8,000 -
Property
ser:;}:es 6,000 - 62.5% 0 0% 13 0.6%
(0]
4.000 - 3,956 63.6% 2,391 40.6%
’ O,
ther Income 8.6% 3.6 —~ 7.8%
3.5% 2,000 - o O .6%
2,71 o) 28.9% 2’04 32.8% 3,000 51%
O T T 1
2Q2015 1Q2015 2Q2014

SDH mTH mCondo mOthers

2Q2015 1Q2015 2Q2014 % %
THB million| % | THB million THB million Q-0-Q Y-0-Y

Property Development 9,403 92.5 6,241 89.5 5,889 95.8 50.7 59.7
» Project Sales 9,387 92.3 6,224 89.3 5,863 95.4 50.8 60.1
» Rental Business 16 0.2 18 0.3 26 0.4 (8.8 (37.9
Property Services 406 4.0 246 3.5 192 3.1 64.9 111.9
» Business Management 356 35 167 2.4 154 2.5 113.1 130.7
» Other Property Services 50 0.5 79 1.1 37 0.6 (36.5) 34.4
Other Income 359 3.5 483 6.9 64 1.0 (25.8) 463.3
Total Revenues | 10,167 | 1000| 6,971 | 1000/ 6,144 1000]| 459| 655
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SANSIRI

Financial Statement 1TH2015

1H2015 2H2014 1H2014 % %
THB million THB million| % [THB million] % | H-o-H | Y-o-¥

Total revenue 17,138 100.0 17,882 100.0 11,646 100.0 (4.2) 47.2
Cost of goods sold 11,689 68.2 11,847 66.3 7,058 60.6 (1.3) 65.6
Gross profit 5,449 31.8 6,035 33.7 4,587 39.4 (9.7) 18.8
SG&A 3,095 18.1 3,032 17.0 2,614 22.4 2.1 184
Selling expenses 1,583 9.2 1,514 8.5 1,120 9.6 4.6 41.4
Administrative expenses 1,421 8.3 1,364 7.6 1,509 13.0 4.2 (5.8)
Other expenses 90.5 0.5 154 0.9 (15) (0.1) (41.3) 721.2
EBIT 2,354 13.7 3,003 16.8 1,974 16.9 (21.6) 19.3
Share of Loss/Gain from JV 72 0.4 - - - - 100.0 100.0
Interest 401 2.3 354 2.0 292 2.5 13.2 37.5
EBT 1,953 11.4 2,648 14.8 1,682 14.4 (26.3) 16.1

Tax [Effeotlve tax rate] 39 22.5 23 23.5 315 18.7 (29.6) 39.4

1 9 The good life @



SANSIRI

Revenue Breakdown 1H2015

1H2015 Total revenue breakdown 1H2015 Revenue from project sale breakdown
Property THB million 17.159
- 15,610 10,015
development 20,000 7
91.3% 0.0%
Property 15,000 -
services 0.0% 13
3.8% 57.0%
10,000 + 62.9% 0.1%
Other Income e 4.8 4,273 ’
4.9% :O70 42.7%
? 5,000 - 6.6% 6565 805 g%
0 B 204 ’ 38.3% 4923 500
1H2015 2H2014 1H2014
SDH mTH mCondo mEOthers
1H2015 2H2014 1H2014 % %
Revenue breakdown
THB million THB million| %  |[THB million] % | H-oH Y-o-Y
Property Development 15,644 91.3 17,188 96.1 10,063 86.4 (9.0) 55.5
» Project Sales 15,610 91.1 17,159 96.0 10,015 86.0 (2.0) 55.9
» Rental Business 33 0.2 28 0.2 48 0.4 17.8 (30.1)
Property Services 652 3.8 470 2.6 S 3.2 38.7 75.1
» Business Management 523 3.0 327 1.8 279 24 59.9 87.4
» Other Property Services 130 0.8 143 0.8 94 0.8 (9.6) 38.6
Other Income 224 1,210 10.4 276. 6 (30 4)
Total Revenues 17, 1 38 -m 17,882 -mm-mzr:l-m
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SANSIRI

Financial Highlights

2Q2015 1Q2015 2Q2014
THB million | THB million | THB million Q -O- Q Y- o—Y

Cash balance 2,224 2,607 2,043 (14.7)
Interest bearing debt 38,429 39,474 40,354 2.6) (4.8)
- Project loans 18,529 20,758 21,014 (10.7) (11.8)
- Unsecured debentures 13,963 12,970 12,058 7.7 7.8
- Other loans (short term loan) 5,038 5,746 6,382 3.3 (7.0)
/... f{f{ ] | | |
D/E (times) 1.92 1.91 2.84 0.5 (32.4)
Gearing (times) 1.53 1.53 2.30 0.2 (33.4)
Net gearing (times) 1.44 1.43 2.18 1.0 (33.9)
/... f{f{ ] | | |
Earning per share (baht) 0.06 0.04 0.06 65.8 125

Diversified source of debt to bring down average cost of fund
continuously. The average cost of fund is now at 4.47%.

Project

loans
Unsecured 49%

debentures
35%

2Q2015 Interest Bearing Debt
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SANSIRI

Financial Highlights

As of 1st June 2015

JA\V/e
Coupon 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020
Rate (%)

Issue Size Duration
(MB) (yrs.)

SIRIT75A 2,000 7 5.60

SIRIT67A 1,000 5 5.64

SIRIT160A 1,000 5 5.64

SIRIT150A 1,000 3 4.80

SIRI 181A 3,000 5 4.99

SIRI 185A 1,000 5 4.96

SIRI 188A 2,000 5 4.95

SIRI 194A 1,000 5.5 5.20

SIRI 206A 2,000 5 4.75
Repayment Maturity = = = = = 1,000 2,000 2,000 6,000 1,000 2,000
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SANSIRI

Warrants and ESOP6

As of 4th Aug 2015

SIRI-W?2 ESOP 6
Outstanding : Unit 3,406,219,088 24,409,305
Exercise Ratio
1:1.000 1:1.302
(per 1 unit of warrant)
Exercise Price
2.50 1.07

(Baht/share)

Exercise Period

* Existing of shares(as of 4" Aug 15) :

Dec 15-Nov 17
(Quarterly)
14,285,501,270

Aug 10-Aug 15
(Monthly)
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SANSIRI

Section 4
ENGINEER FOR GROWTH UPDATE
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SANSIRI

Emphasize OnNn Engineer For Growth Program

1) SIRIPs Structural Change (Housing Department)

SAMNSIRI
New

Doas
&% ...

Synergy + Efficiency

Previous

Hybrid

By Product (TH, Prefab House)

By Geographical
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SANSIRI

Emphasize on Engineer For Growth Program
2) Spending Change

Historically, spend for a brand building ,Now, Sansiri Brand Equity is among highest in the markets.

1. Brand Management - Optimize brand usage

I SETTHASIRI I | NARASIRI |

‘ BURASIRI ‘ H SARANSIRI ‘

TOWN RESIDENCE )
AVENUE Habitown

<~
LILE  woNlMew
\\'__y' NE .

— . concJo
clconcJo - blOCSG

LAS TORTUGAS

R ONVYX ‘ a3 | TrA
g The Lank“ - Eaan%aanraam : |

AAAAAAAAAAAAAA
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SANSIRI

Emphasize on Engineer For Growth Program

2. Smart Spending

* Billboard Sharing + Re-strategize “Life Comes Home” . Efficiency CRM Activity
Event
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SANSIRI

Section B
JOINT VENTURE UPDATE
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SANSIRI

BTS Group Joint Venture

=ETS
SANSIRI

* SANSIRI
! 4 ‘.ATE(g PAR"'\'ERSHIP FOf = ‘|TY IT(!NG

5 years plan, 25 projects, 100,000 Mb

JV Projects to be No. of JV JV’s Project
launched Projects Value(Mb.)

2Q15 1 5,727

3Q15 1 2,002

BTS Group and Sansiri 4015 3 10,044
Strategic Partnership for City Living

Total 5 17,773
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SANSIRI

Successful of Foreign Market

_ . Foreign

The Line gomg Kong, 2%
Jatuchak — Mochit INngapore

Hong Kong, .
The Line Singapore, 48%
Sukhumvit 77 Taiwan
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SANSIRI

Thank you for your attention

CONTACT INFORMATION

Varangkana Artkarasatapon Maysenee Ratnavijarn Warissara Klaklangchon
Vice President Assistant Manager Investor Relations

Direct Line : +662 201 3944 Direct Line : +662 201 3017 Direct Line : +662 201 3212
E-mail Varangkana@Sansiri.com E-mail Maysenee@Sansiri.com E-mail Warissara@Sansiri.com
Sansiri PLC.

15t Fl. Siripinyo Bldg. 475 Sri Ayutthaya Rd.,

Rajthevi, Bangkok 10400 Thailand. $
Website : www.sansiri.com
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