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2016 SANSIRI

PROJECT LAUNCHED SUMMARY

I\ﬂ.l_? Z)% gA?T ﬁ 28%

SINGLE HOUSE
20 PROJECTS

12,900MmILLION BAHT
i Il 6900

7 PROJECTS
CONDOMINIUM

* 30/0
31,800 wmiLLION BAHT

TOWNHOUSE
10 PROJECTS

1,500 wmiLLION BAHT

3 PROJECTS



2016 SANSIRI

2016 PROJECT LAUNCHED INCREASED 1 099% FroM 2015.
O 0% FrROM MEDIUM AND PREMIUM SEGMENTS.

620/0
50,000 -~
40,000 -~
30,000 - [N 31,800 280,
26% A
20,000 - A PREMIUM
12,200

10,000 506

12,500 9,300 12,900

Y2014 Y2015 Y2016 1 oo/o

NUMBER
OF PROJECTS AFFORDABLE

Il conpominium TOWNHOUSE SINGLE HOUSE



2016

QUARTER 1

PROJECT
LAUNCHED

8,200

MILLION BAHT

SANSIRI

:‘ AL E
= X

IS £

dcondo Onnut-Rama 9

Burasiri Rangsit

.“’ -‘
11 IR |
: =_ _ SO Y

Setthasiri Wongwaen-Lamlukka

Setthasiri Pattanakarn



2016 SANSIRI

QUARTER 2 ¥ :ﬁ i

PROJECT
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7,700
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2016 SANSIRI

QUARTER 3

PROJECT b g7
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QUARTER 4
24,500
MILLION BAHT

PROJECT
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2016 SANSIRI

PRESALES
UPDATE

8,800 28,500 31,100

%
31,100
MILLION BAHT
PRESALES IN 2016
90/0 205%
A
INCREASE
FROM 2015 8,800
Y2014 | Y2015 | Y2016

TOTAL PRESALES AS OF 31ST DECEMBER 2016



SANSIRI

2016
PRESALES
UPDATE ﬁ
BY PRODUCT 30%

SINGLE HOUSE

31,100

MILLION BAHT

k...

CONDOMINIUM

9,500 MILLION BAHT

* 40/0

TOWNHOUSE

1,100 MiLLION BAHT

20,500 mMiLLION BAHT



2016 SANSIRI

PRESALES FeTTTT
UPDATE | i
BY QUARTER | i
jl 10650 I
i |

| | HIGHEST

7040 [ | PRESALE

i | VOLUME

! : IN QUARTER 4
8,055 : i
| |
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1Q2016 202016 3Q2016 : 4Q2016 i Y2016

TOTAL PRESALES AS OF 31ST DECEMBER 2016



2016 SANSIRI

39 ] 000 MILLION BAHT TOTAL PRESALES BACKLOG

THB million
50,000 1 10,141 14,456 2.997 8,069 3.083 182 39,000
40,000 - 182
3.083
30,000 - 8,069
2620
20,000 - 375
o ﬂ
2016[F] 2017[F] 2018[F] 2019[F] 2020[F] 2021[F] Presales

Backlog

TOTAL PRESALE BACKLOG AS OF 31ST DECEMBER 2016
- SANSIRI'S BACKLOG JOINT VENTURE’S BACKLOG



2016

FIRST JOINT VENTURE

SANSIRI

THE LINE
SUKHUMVIT 71

2,000

MILLION BAHT

291

UNITS

SOLD-OUT

ON PRESALE EVENT

48% SOLD

FOREIGN BUYERS
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KEY DRIVER 1 SANSIRI

s SANSIRI

f ‘&' YATE(C PARTMNERSHIP FO! . Q NG
SUSTAIN s g’ & & W 1}1 }
SUCCESS FROM “ ’5
JOINT VENTURE

PROJECTS

BTS Group and Sansiri
Strategic Partnership for City Living

THE PRESS CONFERNCE ON OCTOBER 2014



2016 SANSIRI
JOINT VENTURE 1 9 J 4 oo

Project Launched 5 PROJECTS MILLION BAHT

THE LINE THE BASE
Asoke-Ratchada Garden Rama 9

KHUN by YOO THE LINE Pradipat
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Value: 3,006 Mb. Value: 2,285 Mb. Value: 4,039 Mb. Value: 5,779 Mb. Value: 4,306 Mb.
Unit: 473 Unit: 639 Unit: 148 Unit: 981 Unit: 778
Launched: 2Q16 Launched: 3Q16 Launched: 4Q16 Launched: 4Q16 Launched: 4Q16



KEY DRIVER 2

AFFORDABLE
SEGMENT

CONDOMINIUM
RECOVERY

9,600

MILLION BAHT

PRESALES IN
AFFORDABLE
SEGMENT
CONDOMINIUMS

SANSIRI

330

INCREASE
FROM 2015

2015
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KEY DRIVER 3 SANSIRI

SUCCESS OF
OVERSEA MARKET

PENETRATION ?CERE?A/S?E
9,400

MILLION BAHT

PRESALES FROM
FOREIGN BUYERS

5,400

3,500

135%

1,500 A

.

Y2014 Y2015 Y2016




KEY DRIVER 3 SANSIRI

STRATEGIES FOR

OVERSEA MARKETS

+ OUTDOOR MEDIA

+ CRM ACTIVITIES IN HONG KONG,

SINGAPORE AND CHINA
- CO-ORDINATION WITH WORLD
CLASS BRAND LIKE TESLA

+  IN-HOUSE INTERNATIONAL STAFF

+ REPRESENTATIVE OFFICES IN
SINGAPORE AND CHINA

+ LONG-TERM AGENTS




KEY DRIVER 4

SANSIRI

COLLABORATION WITH WORLD’S
MOST PROLIFIC DESIGNER AND

WORLD-CLASS BRANDS.

+ RALPH LAUREN HOME
+ YOO DESIGN STUDIO AND
PHILLIPPE STARCK



KEY DRIVER 4

SANSIRI

COLLABORATION WITH WORLD’S
MOST PROLIFIC DESIGNER AND

WORLD-CLASS BRANDS.

« BALDWIN
« HYDE PARK MOULDINGS
 ITALIAN MARBLE
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5017 SANSIRI
PROJECT LAUNCHED SUMMARY

41,200 ’ﬂ‘45
MILLION BAHT %0

1 9 SINGLE HOUSE
PROJECTS

18,500 miLLION BAHT
I II 530/0

9 PROJECTS
CONDOMINIUM

m 20/0
21,900 MILLION BAHT

TOWNHOUSE
8 PROJECTS

800 miLLION BAHT
2 PROJECTS




2017 SANSIRI

PRESALE TARGET

36,000

MILLION BAHT

20%

INCREASE
FROM 2016

2016 2017



SANSIRI

2017

TOTAL REVENUE TARGET
6,000

OTHER REVENUE

34,000

MILLION BAHT

28,000

PROJECT SALES




SANSIRI

2017

KEY
DRIVERS

’[ =% : ) ] Narasiri Topiary



SANSIRI

KEY
DRIVER 1 e =

I

SANSIRI
MOVING FORWARD
WITH

JOINT VENTURE 285 pProuECTS 100 siLLoONBAHT

PROJECTS
5 YEARS ROADMAP SINCE OCTOBER 2014

2015 -2016 2017

8 PROJECTS 4 PROJECTS

30,000 MILLION BAHT 1 2,000 MILLION BAHT




SANSIRI

KEY
DRIVER 2

REENTERING TO
SUPER LUXURY
SINGLE HOUSE
BRAND

-

BAAN
SANSIRI




SANSIRI

KEY
DRIVER 3

MAINTAINING NO.1
IN OVERSEA MARKET

55%

3,500

135%

1,500 A

3 8 %

5,400

Y2014 Y2015

Y2016

7,500

Y201 7[F]



SANSIRI

KEY
DRIVER 4

10

15

20 25 30 35 40 : 45 50 55

EMBRACING DATA Financial services & insurance
TRAN S |:O RMATI O N Computers & electronics

Media & telecommunications
Automotive
Equipment & machinery

ADOPTING ADVANCED DATA PR

ANALYTICS AND DIGITAL

TOOLS ACROSS Chemicals
THE VALUE CHAIN Basic manufacturing
Utilities

Business & administrative services
Transportation & logistics
Consumer goods

Real Estate 1 Real estate, rental & leasing

Construction
Hotels & restaurants

Leading
Midfield

Lagging

43.3

Source: McKinsey Global Institute 2015 Index average



SANSIR! oca S R W T ok
> MOOEL SAALL 0")“‘!(}0?0.‘0!

KEY STACK 1000
DRIVER 5 :

INVESTING IN
PROPERTY
TECHNOLOGY

FUTURE OF LIVING

+ SETUP VENTURE CAPITAL
+ NEW INCOME STREAM
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