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SANSIRI

2015

11 PROJECTS LAUNCHED

HILIGHTS | 2015



SANSIRI

22.132 MILLION BAHT

6 SINGLE HOUSES 1 TOWNHOUSES 4 CONDOMINIUMS

4 HILIGHTS | 2015



QUARTER 1

PROJECT LAUNCH | 2015
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PROJECT LAUNCH
| 2015
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QUARTER 4

PROJECT LAUNCH
| 2015

THE
LIhIE

RATCHATHEWI

l

|H" ‘ by
HH‘I ‘

i
! 'N‘

12



QUARTER 4

PROJECT LAUNCH | 2015

KANASIRI
WONGWAEN-LAMLUKKA
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QUARTER 4

PROJECT LAUNCH | 2015

SARANSIRI
KORAT




SANSIRI

2015

11 PROJECTS
22.132 MILLION BAHT

NO. OF PROJECT
2015 SDH TH CONDO PROJECT VALUE (MB)

1Q2015 2 1 = 3 5,367

2Q2015 - - 2 2 7,248

3Q2015 1 - 1 2 3,298

4Q2015 3 - 1 4 6,219

NO. OF PROJECT 6 1 4 11

PROJECT VALUE (MB) 9,350 617 12,165 22,132
% 4200 3% 55% 100%



SANSIRI

222%

INCREASEFROM 2014

2015
PRESALE

28,512 MILLION BAHT

2014 2015

16 HILIGHTS | 2015



SANSIRI

Single House 1%
8,936 Million Baht

Townhouse 7%
Condominium 61 % 2,066 Million Baht

17,510 Mmillion Bant
17 HILIGHTS | 2015




SANSIRI

ACCUMULATED PRESALE AS
OF 31st DEC 2015

THB Million

40,000 3.224 5,381 8.085 28,612

11.833

HIGHEST
PRESALE 30,000 -

IN Q2

‘2015 20,000 -

10,000 -

1Q15 2Q15 3Q15 4Q15 Y2015

- Actual presales

18 HILIGHTS | 2015
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THE LINE SUKHUMVIT THE LINE
71 RATCHATEWI

2,927 MILLION BAHT
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0 _ETTHASIRI
KRUNGTHEP KREETHA

EXCELLENT RESPONSE FROM

SINGLE HOUSES

’

HABITIA MOTIF



SANSIRI
REVENUE AND PRESALE BACKLOG

THB million
SO.000 71 35 450 9,805 11.976  7.292 9,160 49 38.722
40,000 - 490
. il 10,642
30,000 - | 9805 | ! 489 — 008
| |
20,000 A
OM 11,487 o]
10,000 - |
2015[F] 4Q15[F] 2016[F] 2017[F] 2018[F] 2019[F] Presale
*100% of tg_rget Baoklog
- Sansiri Joint Venture’s Backlog
Backlo

- Realized revenue OSM15 % Secured revenue
TOTAL PRESALE BACKLOG AS OF 31st DEC 2015






SANSIRI

KEY
DRIVER 1
4 ~‘ YATE(C PAR"'\IERSHIP FO[ ; ITY 'NG
| 'y {
“ g 1 . V '* Lf 2 5
A 1 T RESIDENTIAL
» PROJECTS
f o — | 100 BILLION
BTS Group and Sansiri BAHT
Strategic Partnership for City Living WITHIN 5 YEARS

24 KEY DRIVERS | 2015
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KEY
DRIVER 3

INTERNATIONAL
MARKET

FOREIGN BUYERS

INTERNATIONAL
MARKETING
COMMUNICATIONS

26



SANSIRI

1 350/0

INCREASE FROM 2014

3,900

MILLION BAHT 1,492

PRESALE FROM
FOREIGN BUYER

2014 2015

27 KEY DRIVERS | 2015



SANSIRI

CONTINUOSLY FOCUS ON OPEN BORDER ACTIVITIES
TO EXPAND FOREIGN CUSTOMER BASE
4% 1%

Americéa

thers

Asia and
Oceania

600/0
Asia and
Oceania
84%
Presale to Foreigners Presale to Foreigners
in 2014 in 2015

KEY DRIVERS | 2015
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BUSINESS
DIRECTION

SANSIRI




30

SANSIRI
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SANSIRI

2016

21 PROJECTS

50,500 MILLION BAHT
128% INCREASE

BUSINESS DIRECTION | 2016



SANSIRI

2016 PROJECT LAUNCHES

THB million 16,830 57,051 61.201 17,558 22,132 50,421
80,000 -
7%
60,000 -
40,000 - 128%
239%
26% A
524 17,293 17,404 -
8,195 12,377 9,350 13,692
Y2011 Y2012 Y2013 Y2014 Y2015 Y2016

ECondo



SANSIRI

2016

PROJECT LAUNCHES
21 PROJECTS 50,500 MILLION BAHT

NeNel= PROJECT
2016 SDH ™ CONDO PROJECT VALUE (MB)
1Q2016 4 2 6 10,078
2Q2016 2 - 3 5 12,176
3Q2016 - 1 1 2 1,986
4Q2016 1 2 5 8 26,181
NO. OF PROJECT 7 3 11 21
PROJECT VALUE (MB) 13,692 1,635 35,095 50,421
% 27% 3% 70% 100%



SANSIRI

7 Single Houses 27%
13,700 Million Baht

3 Townhouses 3%

11 Condominiums 70% 1,700 Million Baht
35,100 Million Baht

34 BUSINESS DIRECTION | 2016



SANSIRI

90% IN MEDIUM AND PREMIUM SEGMENTS

‘AFFORDAB
/ 13%

PREMIUM

46%

MEDIUM
41%

35 BUSINESS DIRECTION | 2016



SANSIRI

Phuket 2%
Chiangmai

2% Udonthani
4%

9200

SYANN[C] (0] o4

36 BUSINESS DIRECTION | 2016



SANSIRI

Land Acquiisition Budget

13,000

v

2016 LAND
ACQUISITION A

BUDGET

Y2014 Y2015 Y2016

37 BUSINESS DIRECTION | 2016






PRESALE TARGET
42,000 MILLION BAHT

PRESALE | 2016



SANSIRI

2016
PRESALE TARGET

42 000 MILLION BAHT

50% INCREASE FROM 28,000 MILLION BAHT

Target
24995 21,792 42,593 42,168 8.847 28,512 42,000

50,000 -

40,000 - T
i

]

i

30,000 - :
i

]

i

20,000 - ]
i

]

i

10,000 - ;
. :

]

]

H

Y2010 Y2011 Y2012 Y2013 Y2014 Y2015 Y2016[F]

N s 2016

[ e e




SANSIRI

2016
REVENUE




REVENUE TARGET
36,000 MILLION BAHT

REVENUE | 2016



SANSIRI

2016

REVENUE TARGET
36,000 MILLION BAHT

Target
40,000 -
30,000

20,000 -
10,000 .
30%

Y2010 Y2011 Y2012 Y2013 Y2014 Y2015 Y2016][F]

- Realized Revenue from project sales - Realized Other revenue

Backlog to be realized .: Amount to reach target

43 REVENUE | 2016
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KEY
STRATEGY 1

SUSTAIN
SUCCESS
FROM JOINT
VENTURE’S
PROJECTS

BTS

iii SANSIRI

SANSIRI

2016
6 JOINT VENTURE PROJECTS
23,000 MILLION BAHT

KEY STRATEGIES | 2016



SANSIRI

KEY
STRATEGY 2 MANAGE BRAND PORTFOLIO

MANAGE BRAND PORTFOLIO FOR CLEAR COMMUNICATION AND
MARKETING COST EFFICIENCY

Single-detached

Price Range — Townhouses Condominiums
{THB Millior) Price/Unit Price/Unit Price/Sqg.m % by Segmentation
= 15.00 > 10.00 =200 000
Premium namasim |1 0% SQUARE HUHUHEHI 10%
........ 20%
5.0C0-15.00 410-10.00 120 000-200,000
Medium _ 20% 5% ‘ L 209% 45%
< 5.00 <410 < 120000
SARANSIRI ° 35%
Affordable 10% Hobitown D% -| 2059
9 by Product Type 40% 10% 50%

46 KEY STRATEGIES | 2016



SANSIRI

TO RESPOND TO CUSTOMERS’

HI-END PROJECTS
DEMAND

(=
STRATEGY 3
LAUNCH

KEY STRATEGIES | 2016
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SANSIRI

PEY

FOCUS ON INTERNATIONAL MARKETING

& EXPAND CUSTOMER BASE TO
MAINLAND CHINA

BEIJING iy R
CHINA
2016 PRESALE TARGET SHANGHA| EXISTING MARKET
XISTING MAR
5,000 MILLION BATH HONG KONG
SHENZHEN TAIWAN
i HEE SINGAPORE
GUANGZHOU| T IWAN MALAYSIA
”\IDIA MYANMAR FINTNC TN
LAOS
T Nigrnam NEW MARKET
CAMBODIA PHILIRPINES BEIJING
i SHANGHAI
G SHENZHEN
SINGAPORE GUANGZHOU
INNDONESIA

KEY STRATEGIES | 2016






SANSIRI

INTERNATIONAL
MEDIA COVERAGE

FORBES &
MONOCLE

SANSIRI

It

| JUSTBUILDINGS
1 - CONSTRUCTING LIFE, NOTJUST BUE
| SANSIRI: consTRUCTNE T/ -

50



SANSIRI

INTERNATIONAL ®
MEDIA , - .
COVERAGE s e Thailand’ Property Market

PR @

The Line to be launched
in three C|t|es this weekend

News Clips = Total 50 Clips

# ’E)ﬁﬂ‘;i RARR

Changing Landscape of
Thailand’s Property Market

Interview with Apichart Chutrakul, CEO, Sansin

PO

o iy 0,205

Mdvmg farther afleld
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FRAROT-FUTER - FEA0RY AR
TR CHEDRES MW ame

. = el =
: "'.;::::.:.:“";.'.‘:‘::"“ INVESTING IN PROPERTY ABROAD

Sw - @ETRTEE (s Singapore Warns Of Risks In Buying Overseas Property

HK Economlc Times CNA NewsNow Khun Apichart's Interview THE STANDARD HONG KONG
51
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